LAS AMERICAS
GROUP INC.

https://lasamericasgroupinc.com



Las Americas Group Inc is an efficient and trusted supplier of consum-
er retail food and foodservice products to markets throughout the Unit-
ed States and internationally.

We use cost-effective services at every level to provide our cus-
tomers with a marketplace advantage that is critical in sustaining
a competitive lead in today’s world. We make, source, distribute
and market brands in a way that’s beneficial to them and the

&l world we share.

At Las Americas Group Inc we maintain and require stringent systems and
processes that assure the quality of our branded and private label products
throughout the supply chain. We process our own products and work with
quality manufacturers and suppliers to develop innovative and superior
products. Our company personnel further provide customers with an inti-
mate knowledge of the market and exclusive superior product knowledge
that adds value to the entire process.
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OUR MISSION

Las Americas Group Inc is committed to delivering quality food solutions to our domestic
and international customers.

OUR VISION

Our vision is to be at the leading company in the development, distribution and marketing of
food product brands and private label products.

https:/lasamericasgroupinc.com



Las Americas Group Inc works hard to actively engage with our part-
ners at all levels — from identifying emerging trends and working with
our partners to develop market leading products, to understanding sup- | /
ply chain efficiencies, and utilizing lean manufacturing principles to
drive costs out at all levels of our production process. We see it as our
role to PROVIDE EXTENSIVE CATEGORY INSIGHTS INTO THE

MARKET, and work to provide solutions that best match our partner’s
specific needs.

. consumption habits that provide ongoing growth for each and

every of our product categories. All of this is BACKED BY

= 21 SOME OF THE STRONGEST QUALITY CONTROLS that
i are independently audited and give our clients the surety that

their brands are in good hands. Despite our growing size we

remain nimble enough to respond to the rapidly changing

needs of our customers.
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CAPABILITIES

Las Americas Group Inc is currently able to produce and source a broad range of products, in-

. . @6“\CAS GROO
cluding: the finest seafood, pork, chicken and many other food products from around the world. 3"/\"@0
With the commissioning of new capabilities and sources, we are constantly increasing the range i'. '

of products we offer. Our products can be delivered fresh, frozen or shelf stable. \\ AV N

STRATEGIC FOCUS

Las Americas Group Inc continues to focus on major growth opportunities, adding new and in-
novative products, and making new investments that will enhance our offering. We continue to
invest in all areas of the business — in new capacity, in diversifying our production and sourcing
capabilities with related products, and constantly up skilling our staff and driving cost out of
everything we do — we really are for Mexico and the US the ‘“go-to” provider of food products
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DELIVERING THE GOODS

. . . . . CAS
Las Americas Group Inc supplies food to the retail and food service categories, under a %Mo@
number of regional and national brands. We are developing a growing presence in the .‘: e
foodservice market. Part of our success is an understanding and commitment to efficiently \\ 7 J
\ 5

managing the national and international distribution requirements of our partners. We un-
derstand that making the best products is worthless, if we cannot get them to the right
place, at the right time, and at the right price. Our Supply Chain Team is highly experi-
enced in moving volumes of ambient and frozen product around the United States and in-
ternationally , including between countries, and dealing directly with our major retail and
foodservice partners.
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PRODUCTS

Our Value Proposition
You need cost effective food products that sell.

Maybe you have a great food product but would like to:

Reduce costs.

Improve quality and /or consistency.

Increase production volume slightly or dramatically.

Increase available sales channels.

Reorganize portioning, packaging or packing to access more buyers.
We have considerable expertise in these areas and more.

Maybe you are looking for additional food products to:

Provide under your brand.

Offer complimentary brands that enhance your current offerings.
Increase customer satisfaction, control and sales volume.

We do all this and more to help you increase your sales and profitability.

website
lasamericasgroupinc.com
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PROCESSING FACILITY 1

TAMALES in CORN HUSK
(1) BEEF Red Sauce

(2) CHICKEN Green Sauce

(3) PORK Red Sauce

(4) CHEESE & POBLANO PEPPER
(5) VEGAN

TAMALES in BANANA LEAF (Tropical Premium)
(1) BEEF Red Sauce

(2) CHICKEN Green Sauce

(3) PORK Red Sauce

(4) CHEESE & POBLANO PEPPER
(5) VEGAN
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PROCESSING FACILITY 2

CAS g
<R R
X 9%

SANDWICHE
;l;l)x;:EcE)Fs FOLDED  SANDW T NDWICHES ’{\ d
(2) CHICKEN )
(3) POTATO Sandwiches Examples:
(1) HAM & CHEESE TRIANGLE s,
(2) TURKEY & CHEESE TRIANGLE  Shom%
5?;&'EFTAQU'T° (3) BOLOGNA TRIANGLE g t !
(2] CHICKEN (4) SALAMI TRIANGLE .
(3} FOTATO (5) ITALIAN FRENCH ROLL HAM z
ENCHILADAS
(1) CHEESE B e EESE
(2) BEEF (7) BEAR
(3) CHICKEN (2)

(3) CHICKEN
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PROCESSING FACILITY 3

CHILES RELLENOS

(1) CHEESE

(2) BEEF PICADILLO
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PROCESSING FACILITY 4

SOk s oodservice 32Ib - gp) SAS Retail 11b '{\3

(1) MOLCAJETE VERDE N
(3] TATEMADA (2) MOLCAJETE ROJA S
(4) VERDE (3) TAQUERA SRS 5
(5) TAQUERA VERDE (4) TATEMADA RS
(5) HABANERO TATEMADA & ’k 2
~ SALSAS Foodservice 4/3kg '
(1) TOMATO SAUCE
(2) RED ENCHILADA SAUCE MAYONAISE Premium
(3) GREEN ENCHILADA SAUCE (1) Foodservice 30lb

(4) HOT & SPICY TOMATO SAUCE
(5) PIZZA SAUCE
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PROCESSING FACILITY 5

CREAM Foodservice 321b

(1) NATURAL
(2) MEXICANA
(3) CENTRO AMERICANA

CREAM Retail 11b

(1) SALVADOR STYLE

(2) HONDURAS STYLE

(3) GUATEMALA STYLE

(4) MEXICO STYLE

(5) CENTRO AMERICANA STYLE

CHEESE 2
(1) MOZZARELLA WHOLE MILK 77
(2) MOZZARELLA SKIM MILK

(3) MONTEREY S,
(4) MONTEREY-CHEDDAR BLEND & 3 2
(5) COTIJA 1 %
YOGURT Foodservice ‘

(1) STRAWBERRY
(2) PEACH
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PROCESSING FACILITY 6

CHICKEN

(1) RAW FRESH

(2) RAW FROZEN

(3) CUSTOM CUTS

(4) CUSTOM MARINATED
(5) CUSTOM SEASONED

CHICKEN CUTS Examples:
(1) WHOLE wogs

(2) WHOLE SPLIT wogs

(3) BONELESS BREAST

(4) LEG MEAT
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PROCESSING FACILITY 7

Premium Quality Corn Husks
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Ingredients
Clams, Clam Juice, Salt,
Citric Acid, Sodium Phosphate.

Ingredientes
Almeja, Jugo de Almeja, Sal,
Acido citrico, Fosfato de Sodio.

Packed for / Empacado para:

LAS AMERICAS GROUP, INC.
San Diego, CA91911 USA

03719272

b Ag

LT
PRODUCT OF
1 5 MEXICO

PRODUCTO DE
MEXICO

asenit
@@

9% de los nutrimentos diarios

PROCESSING FACILITY 8

Premium Quality Canned Clams

I

CHOPPED READYTO =

ESTRE

PESCA SILV :

et Wt. 51 0z (3 Ib 3 0z) 1.45 kg

Nutrition Facts / Datos de Nutricién

ServingSize/Tamafo Porcin (50g)
Servings per Container / Porciones por Envase: 29

Amount Per Servings/ Cantidad por racién

Calories 27 Galories from fat 0
% Daily Value* / Valor Diario*
Total Fat/ Grasa Total Og 0%
Satured Fat/ Grasa Saturada 0g 0%
Trans Fat/ Grasa rans Og 0%
Cholesterol / Colesterol 20mg ™%
Sodium/Sodio 175mg ™
Total Og__ 0%
Dietary Fiber / Fibra Dietétca Og %
Sugars Azicares 0g
Protein / Proteina g
Vitamin A/ Vitamina A0% _ Vitamin C/Vitamina C 0%
Gldum / Gldo 2% IronHiero 2%

“Percent Daily Values based on a 2,000 calorie diet.
* Porcentaje Valor Diari en base dieta 2,000 calorias.
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